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me Batu—Malang—
MOUﬂt BrOmO corridor

is one of Indonesia’s most breathtaking
and strategic tourism belts, especially for
nature-based wellness, health retreats,
and senior living. Cool mountain air (18-
24°C year-round), lush forests, and scenic
hills make Batu a natural wellness haven.
Home to Jatim Park 1-3, Batu Secret Zoo,
and Museum Angkut, attracting families and
local tourists. Perfect setting for a wellness
resort or recovery retreat, especially for
stress detox, post-operative recovery, and
geriatric wellness.

Malang: Historic & Cultural Gateway: A
blend of colonial architecture, cafes,
education centers, and healthcare hubs (like
Persada Hospital, RS Lavalette).

Mount Bromo: Majestic Volcanic Beauty
*A world-renowned destination with its
sunrise view over the Tengger Caldera,
often described as spiritual or otherworldly.
Potential for spiritual retreats, mindfulness
camps, yoga festivals, and eco-wellness
events.
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Based on official data from the Batu City Tourism Office, the number of tourist visits to Batu City has
iIncreased from 2023 to 2024. In 2023, there were 10,116,570 tourist visits, while in 2024 it increased to
11,005,189 tourist visits.

NETFBEROART—2I2&K5DE. NFOTANDOELEEII2023FEMN 52024F (2T TEML TLVE
9, 20234 (21310,116,57T0 ADENXEMN AN F L =AY, 20244F(21%11,005,189 AIz#EmMLF L 1=,

“ Heatth.

Tourism

_ TOURISM INDUSTRY LANDSCAPE
| IN BATU, EAST JAVA, INDONESIA



JTIE

JAWATIMURPARK

G R OUUP




ROLLER T AMAZING
COASTERS T WATERPARKS

m;wn e +100

SOUVENIR
ATTRA(’IIG‘J SHOPS

HE MAmc OF LIGHT
SCE g

SAY l'l'WlTH FLOWER

R o T vasam
& HGINAL ‘ lm.nﬂmn&

Klub
B

BUTIKRESONY

2.9H

@;‘9 +300 [T 4.5Ha
mNOSAURS 3 AN AREA OF
6.5HA
) Ty 2B 220
@ | ENCHANTING INTERESTING
ZONES RIDES

u ﬂ m Since 1996

JawaTIMURPARK ~ 1996%F LLSE

GROUP

Jatimn Park Group All Area
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_ What Next?
Our Milestones i~

2008 2012 2015 2018
2001 T —— RS e

— 1. Museum Satwa Eco Green 1. Museum Tubuh Senyum World
Jatim Park 1 2. Batu Night Spectacular Park 2. Predator Fun Park Hotel

—_— |
| I .

1996 2003 2004 2010 2018

Klub Bunga Pondok Wisata 1. Jatim Park 2 1. Dino Park
Butik Resort Jatimpark Bahari 2. Batu Secret Zoo 2. Legend Stars Park
Hotel Lamongan 3. Pohon Inn Hotel 3. Museum Musik
4. Fun Tech Plaza

The Jawa Timur Park Group (JTP
Group) has been instrumental in WHAT NEXT ? < o o o /
transforming Batu, East Java, from a T T T
modest highland town into one of ik . 5 A
Indonesia’s premier tourism ;o)'\"; ' ;’r‘/;;j:’l \/IEZZ ' ;g;glﬁ‘gﬁz};};
destinations. Established in 1996 by ST S A \ TN Bk 2023 2020 2019
Paul Sendjojo, the group has i) A NN % F*V?ﬁﬁ@ﬁ%iﬁ’\twiﬁéﬁéi—c _—
developed a series of innovative BELGHRIANZRELTEF L, 1996F(CR—IL - & Drive Thru Batu Love Millenial Glow
theme parks that blend education v EYaVaRISkoTRISNIRATL—TE, & sliy P p =i Sliocs
recreation, and cultural appreciation, B, LO7UIT—3ar, XEHRBREME S -3 E%nkgiggr;%'”t .
significantly impacting the local ?7__?7’\0_7 ERR & F*EJ% L. shigiEF ek Lampung
VATLIZKRELGHEEZEATEF L,

economy and tourism ecosystem




“The First Integrated
Medical-Wellness-Senior
Living Resort in East Java's
e Tourism Heartland”

[ B2+ D DEFH 10 1
[CHTEBFDELE - VT
INFERX = o=FYED
ﬁz‘é y—hrJ




Words From
THE DIRECTORS

Jawa Timur Park Group, a premier tourism enterprise
affiliated with bunga Wangsa Sedjati Compan, was
established in 2001 by Paul Sastro Sendjojo.
Recognizing the scarcity of attractions in Kota
Malang, Malang, despite its picturesque
surroundings and pleasant climate, Paul envisioned
a vibrant destination for people to enjoy,
Consequently, he undertook the initiative to create
an engaging space for visitors.

Paul Sastro Sendjojo

Founder Presently, the reins of leadership have transitioned
to the second generation, overseen by his partner,
Mr. Ali Muchamad, along with his two sons, Rio
Imam Sendjojo and Ronny Sendjojo, Jawa Timur
Park Group has evoled into a prominent entity
featuring 1?2 theme parks dan 5 hotels. The
establishments are strategically located across

N , & A\ M.-“b various cities in Indonesia, with plans for expansion
e ‘ L — \} o 4 4 : % .
= 5 = = into Banyuwangi, BSD City, and Lampung currently
Ali Muchamad Riolmam Sendjojo Ronny Sendjojo o

President Director Director Director
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Cardiac Center
Aesthetic Center
Orthopedic Center
Neuro Center
Nefrology Center
Gerontology Center
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Cardiac Center
Dermatology Clinic
Travelling
Haemodialysis
Medical Check Up
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Cancer Center
Kidney Center
Geriatric Center
Medical Check Up
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Orthopedic
Traumatology
Medical Rehabilitation
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Stem Cell Therapy for
Degenerative
Diseases:

- Osteoarthritis

- Diabetes Mellitus

- Autoimmune

- Cardiovascular

- Neuro Degenerative
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Integrated Breast Center
Integrated Thyroid Center
Integrated Gynaecology
Center

Integrated Oncology Center
Chemotherapy Center
Women Screening Center
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CT Scan 64 Slices/ CTX MRI 1.5 Tesla/
XY UBARTAR MRI 15T X35
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CT Scan 128 Slices / MRI 1.5 Tesla/ Hemodialysis /
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The Doctors

Ko 53—X

Prof Dr. dr. Mohamad Hidayat,
SpB, SpOT (K)
Consultant Hip and Knee

Dr. dr. Farhad Balafif,
SpBS(K)

Consultant Neuro
Intervention

‘e

- ‘. ]

Prof. Dr. dr. Handono Kalim
Sp.PD-KR
Consultant Rheumatology

Dr. dr. Edi Mustamsir,
Sp.OT (K)

Consultant Sport
Medicine
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Prof.DR.dr.Respati
S.Dradjat,Sp.OT (K)
Consultant Traumatology

i ¥ ¥

Dr. dr. Muhammad S.
Niam, M.Kes, FINACS,
Sp. B., SubspBD (K)
Consultant Digestive

/

f
L4

Prof. dr. Mohammad Saifur
Rohman, Sp.JP (K)., Ph.D
Consultant Cardiology Intervention

Herman Yosef Limpat
Wihastyoko, dr.,
Sp.B.P.R.E., Subsp. K.M.
(K) PhD — Aesthetic
Consultant

&) 2

)
¥

dr. Rulli Rosandi, SpPD Dr.dr. Zamroni Afif SpS

dr. Sri Budhi Rianawati . .
KEMD (Sleeping Disorder)

SpS (K)
( Neurobehavior —
Alzheimer, Dementia)

Prof. DR.dr. Djoni Djunaedi,
Sp.PD-KPTI, Finasim
Konsultan Tropik Infeksi

(Endocryne)

Ead ¥ |
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Dr. dr. Mochammad
Bachtiar Budianto, Sp.B,
(K) Onk

Konsultan Oncology

dr. Nanang Triwahyudi SpKO dr. Laksmi Sasiarini, SpPD  dr. Suci Prawitasari Sp DVE
(Sport Medicine) KEMD (Dermatologist)
(Endocryne)
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dr. Paksi dr. Agus Chairul dr. Donny Wisnu dr. Andhika dr. Ahmad Dian

Wardhana. Sn.BS ANC Wahvudiono. So.THT- dr. Heny Martini SpJP dr. Eko Arisetijono,
Satyagraha SpU Anab, Sp. BS Sﬁl‘) ";‘3 sab Pk- o Yudistira, Sp.OT KLa %’“ 10n0, >p. (K) SpS (K)
) Neuro Micro ubsp.BS-Onk (K), K) Spi (K) Consultant Cardiology Consultant Stroke
Reconstructive FICS ( )_ pine Cochlear Implant nt "
Urology Surgery Surgery Advanced Endoscopic Spine Ortho MISS ntervention
Sinus & Skull Base
#
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~
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. dr. Yoga dr. M Alfa Ferr dr. M Sofyanto, SpBS i i .
dr. Koernia Kusuma dr: Mar.etha . Waranugraha SpJP SPBTKV y Neuro Micro Surgery dr. Sri Sunarti, SpPD dr. Frilya Rachma
Wardhana, Primariayu, M.Gizi, ) po | ) KGer ) Putri SpKJ
,\S/IpBTK|\|/ . Sp.GK Consultant g/lxlérga Invasive (Consultant Promotive (Mental Health &
inimal Invasive Nutritionist Cardiology Arrythmia Gerontology) Stress

Open Heart Surgery Management)



GROWING
ELDERLY
POPULATION

By 2035, Indonesia will
have 48 million elderly.
There’s a huge lack of
premium, hospitality-ba-
sed senior living options

SEE A OO

2035F £ TIZA V R T7DEEHE AOIL4,80085 AIZET
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EFERy=T7RITEEDBRRIIRELFTRLTVET,
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DOMESTIC WELLNESS
& HEALTH TOURISM
GROWTH

Middle- and upper-income
Indonesians increasingly seek
quality care + experience.
Demand for post-op and
recovery spaces outside
hospitals is rising.

ERADYTILRRKANILRY—) XLOBE
1Y FRLTODEFBEIE. BOBLYT 7 EHBRERD
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Secondary Research

Mariposa.

Property Market Rebounds, Rental Segment Leads with 4%
YoY Growth

mmmRental Office

mmRental Retail Rental Apartment mmHotel

mmm!ndustrial Land mmmConvention Hall

mmm\Warehouse Complex Rental Property Demand

From the demand side, the property market shows signs of
a rebound. In the first half of 2024, the rental property sector
grew by 4.00% YoY.

Source: Property Market Research | Data Indonesia

Growing demand for senior lifestyle housing and a rebounding property market make this the right time to invest in

Positive Sentiment from News:

Senior-Friendly Housing: Market Potential Reaching
USD 1.44 Billion by 2025

Business, JAKARTA — According to the Indonesian Senior Living Association, the senior
living business especially senior clubs still has strong potential, with the market
portfolio expected to reach IDR 23 trillion (around USD 1.44 billion) by 2025.

Indonesia is entering an ageing phase.
By 2025, the senior living market is projected to reach USD 1.44 billion

This demand is shaped by changing family dynamics.

More elderly now live apart from their children creating a growing
need for independent yet supportive living environments.

Seniors no longer seek just care, they seek lifestyle.

Today's elderly prefer active living, wellness access, social
engagement, and autonomy over traditional institutional care.

Mariposa is designed to fill that needs!

With its integrated wellness, medical support, and resort-style
living, Mariposa is the right answer for a new standard for ageing well
in Indonesia. 11


https://aesia.kemenkeu.go.id/static/uploads/PMR-H1-2024.pdf
https://dataindonesia.id/arsip-koran/detail/hunian-ramah-lansia_potensi-hingga-2025-capai-rp23-triliun

INDONESIA’S
WELLNESS RETREAT
MARKET

is projected to grow at a compound annual
growth rate (CAGR) of 8-10% between 2025
and 2030
e |[ncreasing demand for personalized
wellness experiences

e Rising awareness of
mental health 8-10%

2025 2030

Globally, wellness tourism is valued at
$651 billion annually and is forecasted to
grow at an average annual expenditure
rate of 16,6% through 2027.
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Secondary Research

Indonesia’s Corporate Wellness Market

ofo
/
[\
c™

256.583
million

2021 2028

Indonesia's corporate wellness market is growing steadily

and there are significant opportunities for new players or
service expansion.

Source: SE EWP BUMN | Knowledge Sourcing Intelligence

Indonesia’s Growing Corporate Wellness Market and Policy Integration

Now employee wellness programmes in
Indonesia has begun to build

<+

MENTER! BADAN USAHA MILIK NEGARA
REPUBLIK INDONESIA

Yth. 1. Dewan KomisarisiDewan Pengawas Badan Usaha Milik Negara:
2. Direksi Badan Usaha Milik Negara,
SURAT EDARAN
NOMOR SE-1/MBLU01/2024
TENTANG

EMPLOYEE WELL-BEING POLICY (EWP)
D LINGKUNGAN BADAN USAHA MILIK NEGARA

Employee Wellbeing Policy

The employee wellbeing programme includes
physical, mental, social and financial. wellness is

now part of corporate strategy and social
compliance.

17


https://peraturan.bpk.go.id/Details/283225/se-menteri-bumn-no-1-tahun-2024
https://www.knowledge-sourcing.com/report/indonesia-corporate-wellness-market?utm_

* Indonesia offers a diverse array of wellness
experiences rooted in its rich cultural heritage
and natural landscapes:

* Traditional Therapies: Authentic treatments such as
Javanese massages, herbal medicine (jamu), and
spiritual healing practices.

* Nature-Based Activities: Opportunities for forest
healing, meditation, eco-trekking, and cycling.

* Cultural Integration: Wellness experiences that
incorporate local wisdom and traditions, offering
holistic nourishment to the body, mind, and soul.
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Mariposa Integrated Medical Wellness
and Senior Living Resort

1

Mariposa Integrated Medical Wellness and Senior Living
Resort is a pioneering multi age medical wellness facilities
that integrates high-end medical care, natural healing and
regenerative living to promote lifelong wellbeing located in
Batu, East Java, Indonesia.

Mariposa offers tranquil, nature-driven environment where natural tourism
individuals, families, and seniors can experience holistic
health, meaningful connections and high-quality living.
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Mariposa Integrated Medical Wellness and Senior Living Resort

VYR YHEERETIIINARE =T YETY V— F

"A sanctuary where health, comfort, and longevity converge—Mariposa wants to become Southeast Asia’s premier destination for
integrated wellness, personalized medical care, and graceful senior living, nestled in the heart of East Java's tourism hub."

BEE. RES, ELTRFNIMETHEM, TRV, ROvTOHEMNROPLITMEL. BEMGITIILRR, ERIE
B, TLTEBREGLS TS5/ 7 zRMI SRBA7O7EENY V- T,

Aspects / fllE Description / EBA

Specialist care, diagnostics, post-op programs (IVF, Stem cell, Aesthetic, Sport)

BEf77 . 2. iRT0J 5L (RS 246, BfE. 8. XAR—Y)

Spa, physiotherapy, fitness, yoga, sound healing, holistic programs
RN BEEE Dy bR X A B IURE—) VT  RYURT4YvITAT S A

Assisted & Independent living villas/apartments
NEEME-BIABT1F5-T/IN—rAVE

Medical Clinic / #1)=v%
Wellness / DxzJLRR

Senior Living / ¥=7VEV S
Tourism & Hospitality /
FILHRRER) T4

Investor Program

BRERTOTIL

Guest rooms, family suites, leisure packages /B ZE., 773 —XA—k, LU v—\wh5—

Passive income model, investor relations /ZE1RJURAET )L, HEFREITILHR




Reason for Mariposa / < U ;R Y D IEH

* Mariposa Integrated Medical Wellness and Senior Living
Resort is highly relevant to the future Indonesian market
due to powerful demographic, economic, and lifestyle
shifts that are reshaping consumer needs. Here is a
comprehensive breakdown of why Mariposa is timely,
future-proof, and well-positioned:

Aspects / {IE

1. Aging Population /A A D& &t

2. Rising Health Awareness / @EEHBOEEY

3. Middle-Class Investment / i ERE#R DR E

4. Trend of Continuity Care Post Op / fif#&#kik4 7 DEIA

5. Location with Multi Advantage / Z#7%&F] RZEE A =3

6. Global Wellness and Aging Trend / H RO EELE#IED
Em

TR HEEERYTIILRRAKYZFYEVS ) Y—FE, AO
iR, BE. A TR A IILDBEINGEICK > THEE=—X
NEHEINESA VRO THBIZBEWNT., EEICEELGMNEEZ S
HTWET, YURYNREIA L) —T, FBERkZRIEZ. BN
DiavItHLHEHRZ., UTICEBEMICEHEBALED,

Mariposa’s Proposition / U7RH DIRZE

Senior living & geriatric medical services

BnERTEELEEERY—EX

Preventive & Regenerative medicine + wellness programs

FH-BEER+ITIILRRATATS A
Health + Real Estate Passive Income
{8 + REIEE RNHFE

Out-of-hospital recovery & continuity of care

SANCIL: Rty dO) 3

Integrated in tourism zone & medical hub

BV -V EERURIZHS

Capitalizing on wellness lifestyle + aging traveling
DIILRRTAITREA IV EEBERITEEH



Thriving at Every Age: Who Can Benefit

Individuals Seeking Preventive
& Holistic Wellness

Those who want 1o maintain optimal
health through preventive and
promotive approaches.

Programs Offered (z 3- 15 days)
Yoga, Sound Healing, Meditation,
Mental Health Consultation,
General Medical Check Up,
Personalized Fithess & Sport
Enhancement
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Active Aging for Seniors &
Pre-Seniors

Elderly (60+) and pre-elderly (45-59)
looking for healthy aging solutions, active
lifestyles, and holistic well-being.

Programs Offered (+ 6-12 months)
Longevity Programs,
Comprehensive Medical Check Up,
Fitness Programs, Regenerative
Medicine Clinic
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Corporate & Professional
Wellness

Employees and Executives who seek
for stress management, preventive
healthcare, sustainable fitness
programs and workplace wellness
solutions.

Programs Offered (work from resort)

Mental Health Clinic, Spine Orthopedic

Clinic, Sleeping Clinic, Fitness Programs,

Yoga, Meditation, BMI, and Metabolic
Health Check Up
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New Family Trip at Jatim Park and
Wellness Program

New Family who enjoyed long-stay at
Mariposa to enjoy Zoo and also Wellness
Program / Child Clinic

Programs Offered
Batu Secret Zoo, Eco Green Park, Jatim
Fun Theme Park, Swimming Pool,
Child Growth Development Clinic, Gym,
Yoga, Medical Check Up
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Jatim Park Integrated Location /
O T4 LN—HEAT—3Y

the golden living wellness resar

site LOCATION

Located inside the Klub Bunga,
Kota Batu, Mariposa offers a coal

;;\mz W mountain climate, lush landscapes,
SEEUTT RN and a rich wellness ecosystem that
T fosters healing, relaxation, and

active living.

With easy access to healthcare,
recreation, and cultural hubs, it is
an ideal setting for a connected,
fulfilling lifestyle for individuals,
couples, families, and seniors.
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The Total Land Area that Integrates with Klub Bunga Hotel, Batu ot
Secret Zoo, and Eco Bird Park is 38 hectares. ﬂ‘;?e?tgggys
D3 TUARTIVL, Wby =YLy FBIYE. T3 /13— F P - &
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development area7
/’ 186,000 Ms
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§ m next davaopment area
, "/ 150,000 m?

Klub Bunga, JTF 1, JTP 2

The Klub Bunga Theme Park Hotel, along with all its facilities, as well as
Jawa Timur Park 1 and 2, are located side by side within walking distance.
They are connected to the development area, providing excellent activity
support, great views, and environmental benefits for this development.
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the golden living wellness resort

MARIPOSA 38 Hectares / ¥ 1) {4 38A9 4 —)L

MARIPOSA
DEVELOPMENT



Mariposa offers long-term healthy living with complete facilities to
move naturally, eat wisely, promote sense of purpose, meditate.

Y URYE, BRGHE, BLEE., BNEHEORE. BEEO-ODOTELHRME
ZiRA. RPICHELBENGEFEZRELTT,

ﬁ'ﬂ apartment "? shopping center school and course

A ciinic & business center s sport center
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&+ wellness center ‘@, green house spa & beauty clinic
@ Wl S se y

%—EE public garden ﬁ water shelter M glamping




" MARIPOSA 2.0

WELLNESS CENTER HUB

Since Mariposa is focused on wellness, there
will be facilities dedicated to serving as a
central hub for these activities. This Wellness
Hub will be the core and the heart of health, as
well as a potential business opportunity.

main function
STEMCELL CLINIC ANTI AGING CLINIC

o
[

@ wellness center

£ cinic AESTHETIC : BANOBAGI AESTHETIC CLINIC CHILD GROWTH DEVELOPMENT
\@ = business center DENTAL AESTHETIC PILATES
“is sport center ORTHOPEDIC CLINIC REHAB CLINIC
g spa & beauty clinic IVE CLINIC  GYM

CARDIAC CLINIC SPA
NEURO CLINIC



Revenue Model Moy

= Kt furg=

/ \ the golden living wellness resar|
Y N }
11 —

* Medical clinic Check-ups, rehab, diagnostics High-margin per patient (IDR 500K—-2M)
*  Wellness spa Massage, physiotherapy, yoga High volume, low margin

« Senior living Assisted: IDR 15-25M/month/resident Stable, long-term income

* Short-term rentals Villas, rooms for post-op/staycation IDR 2.5M-5M/day/unit

* Family tourism add-ons Daycare, shuttle, guided tours Optional but attractive



B MASTERPLAN 1.0 TRAA—TF52 1.0

© ¥

9,, CLINIC WELLNESS
CENTER
wt Wfub Burga .

MARIPOSA
CENTER BUILDING

"
\ |\
35  Assisted Living Unit N\
41  Independent Living Unit = NS
32 Premium Living Unit ) \ 'l
24  Executive Unit & Penthouse g A ||
\ o \
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THERAPEUTIC GARDEN
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PREMIUM VILLA = 5 0 S
TAA MARIPOSA CENTRAL NODE INTEGRATED 29 Unit TUETLTA4S

PEDESTRIAN PATHWAY Villa
PARKING HESITERR




B MASTERPLAN 1.0 YAA—T52 1.0

dical wellnes area
[ main entrance
Mariposa Central Node
clinic and medical training facilities
wellness, and holistic therapy facilities
healthy café and restaurant

mid-rise living area
[ main building
outdoor communa

low-rise residential area

residentia | cluster
communa | garden

riidrizs Faing ams

6616m* 8

therapeutic garden activity area

i healing garden
food forest, phytopharmaca garden,
permaculture co-farming space

Vs

the golden living wellness resar|
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LANDSCAPE HIGHLIGHT / B&/\ 54 k

#’I 1% ™ SEATING SPOT
. ‘ O—T4 VT RKRY b

SHADE GARDEN
Yr—FhA—TY

THERAPEUTIC
GARDEN

'IE1—T1v
HH—Fy

INTEGRATED PEDESTRIAN PATHWAY

MESITHRE
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B MARIPOSA STAGE 2.0 YR RXF—20

SPORT & WOMAN CARE ZONE
residential Luxury Villa:

* premium type: 20 units
« standard type: 35 units

BUSINESS ZONE

residential Luxury Villa:
* premium type: 16 units
« standard type: 17 units

indoor and outdoor sport
glamping and outbound

sauna, spa, beauty clinic
offices,

co-working space
business center

EDU-FUN ZONE
FARMING & SHOPPING ZONE

u
) . residential Luxury Villa: | formal school
residential Luxury Villa: Frwtland Vegetable = + standard type: 35 units | course class for
. . farming area . . .
* premium type: 20 units . u senior and family
tandard tvoe: 20 unit Convenience store .
standard fype. L units Healthy Market H
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Potential of becoming / (2% % AT HEME:
SPECIAL ECONOMIC ZONE

| F A RER

Jakarta, April 25t, 2025
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PFERATURAN PEMERINTAH REPUBLIK INDONESIA
NOMOR 40 TAHUN 2021
TENTANG

PEXYELENGGARAAN KAWASAN EXONOMI KHUSUS

1. Tax and Customs Facilities

Tax Holiday / Tax Allowance

- Exemption of VAT and Income Tax on imports of capital goods and
raw materials

- No import duty and excise for certain goods

- Tax relief in depreciation/ amoritization

[ 2.Ease of Visa and Stay Permit
Visa and Limited Stay Permit (VITAS) and Long Stay Visa for:
- Investors
- Medical tourists
- Foreign experts
- Faster permit process and facilitated by the KEK Administrator

[~ 3. Ease of Procurement of Goods and Services
Procurement of goods/services for KEK infrastructure and
facilities can be carried out using direct/special methods
according to the determination.

Receive acceleration support from the regional or central government.

B 4. Business Licensing Facilities
All permits in the KEK are integrated through the KEK OSS
Fast, transparent, and legally guaranteed process

iy 5. Other Benefits

Cultivate rights up to 95 years

- Special treatment for employment, including flexibility of work
contracts

- International recognition as an investment promotion area

GOVERNMENT REGULATION OF THE REPUBLIC OF
INDONESIA NO. 40 OF 2021 ON THE
IMPLEMENTATION OF SPECIAL ECONOMIC ZONES

14 Y PR 7 EMEBARAIEL0E (2021
F) BARFROERKIZET 58
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B MEDICAL WELLNESS AREA/ AT A4 AILDIDTILRAIYT

9" MARIPOSA CENTRAL NODE / ® ) /RY R/ —F

A FUSION OF WELLNESS, NATURE, AND INNOVATION / D = LR R, BR. 1/ R—2 3 VDOEE

Total Area | Facilities | Facilites
Floor
SECOND m2 Vo m2
FLOOR
Main Entrance 12% 150
Concierge 12% 150
i:.?gn Waiting Lounge 16% 200
Cafe Refreshment 1.9 12% 150
Pharmacy & Retail ) 12% 150
Ground Floor
GROUND Emergency Response 14% 175
BASEMENT Health Check Up 12% 150
PARIING Admin & Coordination 10% 125
Dropoff 74% 590
ropo 800 )
Clrculation Access 26% 210
Consultation Room 22% 250
Health Monitoring Hub 1.100 36% 400
First Floor  |Telemedicine Station ) 22% 250
Lounge & Meeting room 20% 200
510 100% 510
Wellness Theater 40% 450
Community Hub 1.100 24% 250
Second Floor il
Indoor Gym 36% 400
520 100% 520




B MEDICAL WELLNESS AREA LAYOUT /| AT A AL T ILRAIYTDOLALAT Ik

MARIPOSA CENTRAL NODE
RYRYHR/ —F

1.Drop Off | KO Y F#4 2

2.Reception / 2 {¢

3.Courtyard / H1jE

4.Concierge/ Az )L¥a

5.Waiting Lounge /| 9z A T4 VTS50

6.Cafe & Restaurant/ h 7z &L X S5
7.Pharmacy & Retail / 5 - /MN5E

8.Administration / T

9.Emergency Response | R& Xt

10.Waiting Lounge / 9 x4 T4 25590
11.Meeting Room / &&=

12.Medical Check Up Lounge / @EEZ RS>

13. Doctor Clinic Rooms / B2 E

14.Medical Check Up Lounge / @RS > o
15.Community TrainingHub/ I3 22 =F 4 bL—Z25N\T |
16.Theater & Auditorium / §15 & &
17.Indoor Gym /| BRI L L :

PUBLIC AND IMMEDIATE CARE |

CORRIDOR /
BT

. LANDSCAPE /

SV RRT—TH—TY 5
GROUND FLOOR PLAN / o
1P - mE B




Mariposa Node - Ground Floor

DROP-OFF AREA
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B LOBBYAREA/OE—I 7

LOBBY AREA
Mariposa Node - Ground Floor




B EMERGENCY RESPONSE /| a2l B=E

EMERGENCY RESPONSE
Mariposa Node - Ground Floor



B PHARMACY AND RETAIL /| ERJ &IV
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PHARMACY AND RETAIL
Mariposa Node - Ground Floor




B MEDICAL WELLNESS AREA LAYOUT /| AT A AL T ILRAIYTDOLALAT Ik

MARIPOSA CENTRAL NODE
RYRYHR/ —F

1.Drop Off/ KA v 742
2.Reception / 2+
3.Courtyard / F1E
4.Concierge/ 2> )L

5.Waiting Lounge | VA T4 VTS50
6.Cafe & Restaurant/ h 7t &L X +F
7.Pharmacy & Retail / £ - /5%

8. Administration / 1T

9.Emergency Response | B& %t

10.Waiting Lounge / 9 x4 T4 T 5H90 D
11.Meeting Room / &&=

12.Medical Check Up Lounge /| @EEZISH oo
13. Doctor Clinic Rooms / EEfi2B&=E
14.Medical Check Up Lounge / 2RS¥
15.Community Training Hub / 322 =F 4 fL—Z25NT
16.Theater & Auditorium / 35 & B &
17.Indoor Gym /| BRI ¥ L

PUBLIC AND IMMEDIATE CARE

BT

LANDSCAPE /

SV RRy—TH-—F>
1ST FLOOR PLAN /
10 FER

f
|
CORRIDOR / )\



MEDICAL CHECK UP LOUNGE | BEEZES> V>

Qh LOUNGE
<&l Mariposa Node - 1st Floor




B HEALTH MONITORING HUB /| #FEE=4 1 >4 /I1\T

J2 /55

HEALTH MONITORING
HUB

Mariposa Node - 1st Floor

Wearable Health
Monitoring Devices




B HEALTH MONITORING APP /| BEE=S2 YT ENAMNTTV5r— 3>

Each of the visitors will be asked to download
an app in order to enhance their experience
while they stay at Mariposa. Their schedules,
their medical and wellness programs, will be
managed through the apps. Including booking
Yoga Class, Doctor schedule, etc.

Post of their check out from Mariposa, they will
be continuously engaged with the apps to
access our services to maintain their meal
plan, exercise program, yoga program, health
check vital monitoring, tele doctor consultation.
Therefore, the customer base of Mariposa will
be designed to be attached with us to manage
their long-term health plan goals.
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CLINIC CONSULTATION ROOM /| # 1) =—w H BLER=E

- Geriatric Internist

- Endocrine Internist

- Orthopaedic Spine

- Hip & Knee Specialist
- Sports Clinic

- Nutrition Clinic

- Skin Clinic

- Neuro & Stroke Clinic
- Obgyn & IVF Clinic

- Cardiac Clinic

- Psychiatrist & Mental Health
- Aesthetic Surgery

- Nursing / Home Care
- Emergency Doctors

- ZEREE CONSULTATION ROOM
TREE Clinic - Ground Floor
- BREHEE

- BRREET - REAENEME
-RAR—=YH 1) =wYH
-REBD)ZYY
-RERIYZ=ZwY
- A - KEROI Y=Y
CERAR - RNZEI Y=y | l
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B MEDICAL WELLNESS AREA LAYOUT /| AT 4 AL T )LRR

MARIPOSA CENTRAL NODE
RYRYHR/ —F

1.Drop Off | KAy 742

2.Reception / &t

3.Courtyard / H1

4.Concierge/ 2> )L

5.Waiting Lounge /| VA T4 VTS50
6.Cafe & Restaurant/ h 2 Tt &L XA SV
7.Pharmacy & Retail / £ - /5%

8. Administration / 1T

9.Emergency Response | B& %t

10.Staff Lounge /| R2 w755
11.Meeting Room / £ =

12.Digital Care / T2 I T

13.Health Monitoring Hub / BEEE=4 1) 5\ T
14.Telemedicine Center / ZfRERt > 42 —

16.Theater & Auditorium / g5 & E&
17.Indoor Gym /| ER S A

PUBLIC AND IMMEDIATE CARE

CORRIDOR/
BT

LANDSCAPE/ = |
SYRRF—TH—-TV

2ND FLOOR PLAN /
2 TmEE




B COMMUNITY AND TRAININGHUB/aSa=5Fq4 &, bL—=2F5N\7




B THEATER AND AUDITORIUM / B35 & s&&0
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THEATER AND

AUDITORIUM
Mariposa Node - 2nd Floor



B INDOOR GYM/ ER Y L
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INDOOR GYM
Mariposa Node - 2nd Floor




B BUILDING CONCEPT (MEDICAL WELLNESS AREA)

CLINIC & MEDICAL FACILITIES

FOCUSED ON ADVANCED CLINICAL CARE, DETAILED DIAGNOSTIC, REATMENT, AND FOLLOW-UP SERVICES

Total Area | Facilities |Facilites
Floor
m2 % m2
Reception 20% 70
Consultation Room 545 35% 120
Ground Floor [Hydrotherapy 15% 50
Healthy Cafe 30% 100 FIRST FLOOR
IR C'cuiation Access [N IR IECS GROUND FLOOR
Advanced Clinic 52% 250
Recovery & Obsevation 480 32% 150
Upper Floor
Patient Lounge 16% 80
150 100% 150




M CLINICBUILDING/ 2 JU=v 9 E]L

CLINIC & MEDICAL FACILITIES
1) =wy LERBE

1.Reception / &t
2.Courtyard / FfE
3.Consultation Room / L=
4.Hydrotherapy & Detoxification / /\f FAtSE—&ETF Ry IR
5.Healthy Cafe & Resto /I NJLY—A T & LA MY
6.Advanced InPatient Treatment / & B 4 ARBRSAE

7.Patient Lounge / EES T

8.Recovery & Observation / [E{§ & #152

PUBLIC AND IMMEDIATE CARE \

CORRIDOR /
BT

‘ LANDSCAPE /

5V FRT—FH—TY
GROUND FLOOR PLAN /
10 FER



HYDROTHERAPY AND DETOXIFICATION / /Anf/ FAESE—¢T YO R

HYDROTHERAPY AND

DETOXIFICATION
Clinic - Ground Floor




HEALTHY CAFE AND RESTAURANT /ALY —h 7z & LR S Y

HEALTHY CAFE AND

RESTAURANT
Clinic - Ground Floor




B CLINICBUILDING /2 U=vwHEL

CLINIC & MEDICAL FACILITIES
1) =wy LERBE

1.Reception | Z 1t
2.Courtyard | H
3.Consultation Room / 2=
4.Hydrotherapy & Detoxification/ /x4 FOESE—¢T Ry o R
5.Healthy Cafe & Resto /| NLY—HA Tz & LA LS
6.Advanced InPatient Treatment / B EE X ABEAHE
7.Patient Lounge / BE&ES OV

8.Recovery & Observation / [@11§ & 8%

MEDICAL AND DIAGNOSTIC SERVICES

CORRIDOR /
BT

LANDSCAPE / < _
5Y FRT—TH—FY = == /

UPPER FLOOR PLAN / =S _____F
LEROFER



B RECOVERY AND OBSERVATION AREA / [B]{§ - 818 1) 7

RECOVERY AND

OBSERVATION AREA
Clinic - Upper Floor




l ADVANCED INPATIENT TREATMENT AREA | 5 EARBRGETY 7

ADVANCED INPATIENT

TREATMENT AREA
INPATIENT - Upper Floor




B WELLNESS BUILDING /| D T JLRREIT 1 5T

WELLNESS & THERAPY AREAS

DEDICATED EXCLUSIVELY TO HOLISTIC, NON-INVASIVE THERAPIES AND REHABILITATION
PROVIDED BY SPECIALIST THERAPIST

7

Total Area | Facilities | Facilites
Floor
m2 % m2
Reception 10% 50
Manual Therapy 27% 130
Rehabilitation Zone 470 27% 130
Ground Floor . -
Yoga & Breathing Studio 23% 100
Wellness Cafe 13% 60
Mind & Body Therapy 42% 200
Group Therapy 480 38% 180
Upper Floor
PR Holistic Consultation 20% 100 FIRST FLOOR
150 100% 150 GROUND FLOOR




B WELLNESS BUILDING/ YT LR REILT a4 4

WELLNESS & THERAPY
AREAS | Dz LR R &ESE—T7

1.Reception / & {t

2.Courtyard /| FfE

3.Wellness Cafe & Resto /| VT/ILRAD T T & LR SV

4.Movement Function Rehab / EBI#EEY NEV) T—>a >

5.Yoga & Breathing Studio / 3 H &FFIR R & O F

6.Spa Therapy Rooms /| R/3t S5 E—)L—LA

7.Group Therapy Workshop/ ' IL—F &S E—7—9 3 v 7

8.Holistic Wellness Consultation/ RY R T4 v I Dz L2 R VHYILT—
av

9.Mind & Body Therapy / ¥4 > K& R T4 +5E—

PHYSICAL AND MANUAL THERAPY

CORRIDOR/ 8 F

‘ LANDSCAPE /| B &

GROUND FLOOR PLAN
10 FE




B WELLNESS CAFE AND RESTAURANT /DT I RARAD I T & LA NSV

WELLNESS CAFE AND
RESTAURANT

Wellness Center - Ground Floor




B REHABILITATION AREA/ Y/NEUTFT—2a I U7

MOVEMENT FUNCTIONAL

REHABILITATION
Wellness Center - Ground Floor




B YOGA AND BREATHING STUDIO / 3 EFEIRD R 2 D%

YOGA AND BREATHING

STUDIO
Wellness Center - Ground Floor




B SPA THERAPY ROOMS /| R /\t2 S5 E—)L— L
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SPA THERAPY ROOMS
Wellness Center - Ground Floor

\




B WELLNESS BUILDING/ YT LR REILT a4 4

WELLNESS & THERAPY
AREAS | Dz LR R &ESE—T)7

1.Reception / 21t

2.Courtyard /| F1fE

3.Wellness Cafe & Resto / VT LR AN T & LA LT

4.Movement Function Rehab / :EEj#aE ) /NEYT—> 3 >

5.Yoga & Breathing Studio / 3 H &FEIR R 2 D4

6.Spa Therapy Rooms /| R/\t 5 E—)L—L

7.Group Therapy Workshop / ¥ IN—TF&SE—I0—H 3y

8.Holistic Wellness Consultation / RY R F 4 v o9z )LRRAVY
LT—3ay

9.Mind & Body Therapy / ¥4 > F&RF 15 E—

PHYSICAL AND MANUAL THERAPY

CORRIDOR/ 8 F

‘ LANDSCAPE /| B &

UPPER FLOOR PLAN
tEREFEE




B MIND - BODY THERAPY SUITES /| 914 Y F&ERTs S E—

MIND - BODY THERAPY

SUITES
Wellness Center - Upper Floor




B GROUP THERAPY WORKSHOP /| F)L—F 35 E—7—/- ¥ 3

GROUP THERAPY

WORKSHOP
Wellness Center - Upper Floor

iy - m'l'

g




B APARTMENT BUILDING /| 7/\— b

M‘W& MARIPOSA APARTMENT BUILDING / ¥ Y Y 7/8— kA FEL

MID-RISE MAIN BUILDING VERTICAL ZONING DISTRIBUTION

FIFTH FLOOR
FOURTH FLOOR
THIRD FLOOR
SECOND FLOOR
FIRST FLOOR
GROUND FLOOR

BASEMENT PARKING

Total 132 apartment Units
BET132F D7 /1X—

otal Area | Facilities | Facilites | Apartment Area | Apartment Area | Avg. Unite Size

———

Floor Number of Units | Targeted Unit
m2 % m2 % m2 m2
Ground Floor 2080 | 100% | 2980 0 0 NIA 0
Pt Floor, | oomsed g Ui 2080 | 37% | 1000 S48 LLL<) 45 4 e
Independent Living Unit 7% 225 5 i
Second Floor |Independent Living Unit | 2870 | 38% | 1.000 62% 1.800 45 36
Third Floor | Premium Living Unit 2800 | 30% 815 70% 1.985 67 24 -

Prermitm Living Unit 18% 550 67
Fourth Floor antthing Lok 2035 | 48% | 1385 g

34% 1000 %0 10 -
Fifth Floor 2580 | 40% | 1030 60% 1550 90 14




B GROUND FLOOR PLAN / 1BE¥mE

APARTMENT BUILDING VERTICAL ZONING DISTRIBUTION
IV AVDEEY -5/

1.Drop Off

2.Reception

3.Lounge

4.Concierge

5. Shared Wellness Space
6.Dinning

7.Toilet

8.Mechanical Chamber
9.Courtyard

10.Assisted Living & Highcare Unit
11.Rooftop Garden
12.Independent Unit
13.Premium Unit

14 .Executive Unit
15.Penthouse

CORRIDOR

‘ LANDSCAPE

GROUND FLOOR PLAN



B SHARED WELLNESS AREA /| #FY9 T ILRRAR—R

. (B8 SHARED WELLNESS AREA
Main Building - Ground Floor




B COURTYARD / thE
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£~ COURTYARD

Main Building - Ground Floor




M 1st FLOOR PLAN / 1/ EE

MID-RISE MAIN BUILDING
VERTICAL ZONING
DISTRIBUTION

1.Drop Off-

2.Reception

3.Lounge

4.Concierge

5. Shared Wellness Space

6.Dinning

7.Toilet

8.Mechanical Chamber

9.Courtyard

10.Assisted Living & Highcare
Unit

11.Rooftop Garden

12.Independent Unit

13.Premium Unit

14.Executive Unit

15.Penthouse

UNIT TOTAL 40
ASSISTED LIVING & HIGH CARE UNITS (35 UNITS)
+ 5 INDEPENDENT LIVING UNITS

CORRIDOR

. LANDSCAPE

1st FLOOR PLAN



M ASSISTED LIVING & HIGH CARE UNIT / /i & miin&E A

ASSISTED LIVING &

HIGH CARE UNIT
Main Building - 1st Floor




B ROOFTOP GARDEN

ROOFTOP GARDEN
Main Building - 1st Floor




M 2nd FLOOR PLAN / 2[& ¥ mE

MID-RISE MAIN BUILDING
VERTICAL ZONING
DISTRIBUTION

1.Drop Off-

2.Reception

3.Lounge

4.Concierge

5. Shared Wellness Space
6.Dinning

7.Toilet

8.Mechanical Chamber
9.Courtyard

10.Assisted Living & Highcare Unit
11.Rooftop Garden
12.Independent Unit
13.Premium Unit
14.Executive Unit
15.Penthouse

UNIT TOTAL 32
ASSISTED LIVING & HIGH CARE UNITS (32 UNITS)

CORRIDOR

‘ LANDSCAPE

2nd FLOOR PLAN




B INDEPENDENT UNIT / 343 L F-E i E RS E

INDEPENDENT UNIT
Main Building - 2nd Floor




B ROOFTOP GARDEN

ROOFTOP GARDEN
Main Building - 2nd Floor




M 3rd FLOORPLAN /3RO 7 7S5

MID-RISE MAIN BUILDING
VERTICAL ZONING
DISTRIBUTION

1.Drop Off-

2.Reception

3.Lounge

4.Concierge

5. Shared Wellness Space
6.Dinning

7.Toilet

8.Mechanical Chamber
9.Courtyard

10.Assisted Living & Highcare Unit
11.Rooftop Garden
12.Independent Unit
13.Premium Unit
14.Executive Unit
15.Penthouse

UNIT TOTAL 24
PREMIUM RESIDENTIAL UNITS

CORRIDOR

‘ LANDSCAPE

3rd FLOOR PLAN




B PREMIUMUNIT/ JULES7L4La3=v k

PREMIUM UNIT
Main Building - 3rd Floor




B ROOFTOP GARDEN

ROOFTOP GARDEN
Main Building - 3rd Floor




B 4th FLOORPLAN /4O 7 7S5 >

MID-RISE MAIN BUILDING
VERTICAL ZONING
DISTRIBUTION

1.Drop Off-

2.Reception

3.Lounge

4.Concierge

5. Shared Wellness Space
6.Dinning

7.Toilet

8.Mechanical Chamber
9.Courtyard

10.Assisted Living & Highcare Unit
11.Rooftop Garden
12.Independent Unit
13.Premium Unit
14.Executive Unit
15.Penthouse

UNIT TOTAL 18
PREMIUM RESIDENTIAL (8 UNITS)
PENTHOUSE & EXECUTIVE SUITS (10 UNITS)

CORRIDOR

‘ LANDSCAPE

4th FLOOR PLAN




B EXECUTIVEUNIT/ TV T4 TF7IR—rA b=y b

EXECUTIVE UNIT
== Main Building - 4th Floor

R S o -‘.

=

=l 2 E

Q morowe =

r

1,




B ROOFTOP GARDEN




M 5th FLOORPLAN /5O 7 75>

MID-RISE MAIN BUILDING
VERTICAL ZONING
DISTRIBUTION

1.Drop Off-

2.Reception

3.Lounge

4.Concierge

5. Shared Wellness Space
6.Dinning

7.Toilet

8.Mechanical Chamber
9.Courtyard

10.Assisted Living & Highcare Unit
11.Rooftop Garden
12.Independent Unit
13.Premium Unit
14.Executive Unit
15.Penthouse

UNIT TOTAL 14
PENTHOUSE & EXECUTIVE SUITS

CORRIDOR

‘ LANDSCAPE

5th FLOOR PLAN




B PENTHOUSE / RY F/A\D R

PENTHOUSE
Main Building - 5th Floor

o




B SKYGARDEN /| R A4 H—TFT >

SKYGARDEN
Main Building - 5th Floor




B PREMIUMVILLA/ L7 L9445

;/A\ PREMIUMVILLA/ L X7 L5945

MODERN LUXURY, NATURAL HARMONY

Total Area Facilities Facilities
Floor
m2 % m2
‘ e : Guest Room 10,39% 12
FIRST FLOOT g
| - L | Living Room & Dining Room 10,39% 12
1st  |Kitchen & Pantry 10,39% 12
115,5
Floor 1gedroom & Closet (1) 15,58% 18
Bathroom 5,19% 6
0,
EEEEEEEEEENGZ Terrace & Pool 37,66% 43,5
Living Room 23,27% 32,6
Bedroom & Closet (2) 12,13% 17
2nd |Bedroom & Closet (3) 13,33% 18,68
134,11
Floor |Bathroom 4,28% 6
Balcony 42,70% 59,83
4,28% 6




B LAYOUT PLAN (PREMIUM VILLA) / BBV E (FLSPLY<S)

PREMIUMVILLA/ L X7 L9145

1.Carport/ h—iR—Fk

2.Guest Room / B=E

3.Living Room/ J E> ¥ )L—L

4.Dining Room & Kitchen/ &4 = >
GI—L&FYF 2

5.Pantry / /8> k1) —

6.Bedroom/ B=E

7.Closet/ 2 a—+t v +

8.Bathroom/ /N R JL—Ls

9.Terrace & Pool/ TS5 R & T—JL

10.Balcony / /\)La =—

1st FLOOR PLAN 2nd FLOOR PLAN



B Guest Room/ &%

bl

[~}
GUEST ROOM
Premium Villa - 1st Floor




N

M Living Room/ ') E

' LIVING ROOM
Premium Villa - 1st Floor




M Dining Room & Kitchen /| &4 Z > JL—L&F v F >

DINING ROOM &
KITHCEN
Premium Villa - 1st Floor

|
il T




B Bedroom / B=E

BEDROOM
Premium Villa - 1st Floor




M Terrace & Pool /| TS5 X & 7T—JL

TERRACE & POOL
Premium Villa - 1st Floor

TS




M Balcony//\JLa=—

BALCONY
Premium Villa - 2nd Floor



Retail Investors Beneficial

&

Proposition

Capital appreciation

BB

Rental income

REIA

Hands-free management
N X)) —EE

Diversified Tenant Mix
SRRIET TR YIR

Property Type Daily Rent
Villa

Apartment (various
types)

A_TFX/KH_I L\— /E\ /_LE,I\

USD 150/day

USD 50-75/day

Description

Resort is in a tourism + healthcare growth zone

) —HMIEBILEANIVRT T O EMIZIZHYES

30-70% occupancy projected; returns > 6—-10%/year
30~70%DiREFRZ T A, FHE6~10%LL L DI

Run by estate operator with professional hospitality & clinic operations
Tyl 3t VERRER) T4ED ) =) BEEITOITHERHIEE

The resort is integrating medical, wellness, senior living, zoo, parks, sport zone, aesthetic,
and many more.
D) —hE ER. VLR R GRERITEE. BYE. 2B XR—
maELTULET,

= KB EE

Monthly Income
USD 2,500 /unit

Owner Share
USD 100/day

Est. Occupancy
50%

50-65% of rent 50% USD 1,000 — 2,000/unit



MARIPOSA
DEVELOPMENT

CENTRAL

at Kfub Punga

D-
the golden living wellness resort

MARIPQOSA 2.0



B MARIPOSA STAGE 2.0 YR RXF—20

SPORT & WOMAN CARE ZONE

residential Luxury Villa:

* premium type: 20 units
« standard type: 35 units

indoor and outdoor sport
glamping and outbound
sauna, spa, beauty clinic

BUSINESS ZONE

residential Luxury Villa:
* premium type: 16 units
« standard type: 17 units

offices,
co-working space
business center

9

A
~f 4
P59

Total 56
Premium Villas

U .
VT

BE56ENDTL 2
TLTA4Z

5 G ¢

Standard Villas

: EDU-FUN ZONE BETI07TEDR A
FARMING & SHOPPING ZONE = o . o s ieas o
) . residential Luxury Villa: | formal school ~ /)7 - I‘ '7 1472
residential Luxury Villa: Fruit and Vegetable = + standard type: 35 units | course class for
. . farming area . . .
* premium type: 20 units . u senior and family
» standard type: 20 units Convenience store .
S : Healthy Market .




Bl MARIPOSA 2.0

@ HEALTH-BIZ CENTER
GROUND FLOOR PLAN

1.Drop Off
2.Reception
3.Courtyard
4.Concierge
5.Waiting Lounge
6.Cafe & Restaurant
7.Supermarket
8.Co Working Space
9.Co Working Space
10.Waiting Lounge
11.Private Consultation
12.Medical Check Up Services
13.Clinic Rooms
14.Monitoring Station
15.Community Training Hub
16.Theater & Auditorium
17.Indoor Gym

PUBLIC AND IMMEDIATE CARE |

CORRIDOR |

. LANDSCAPE [ 1=




Bl MARIPOSA 2.0

@ HEALTH-BIZ CENTER
1st FLOOR PLAN

1.Drop Off

2.Reception

3.Courtyard

4.Concierge

5.Waiting Lounge

6.Cafe & Restaurant

7.Pharmacy & Retail

8.Administration

9.Emergency Response

10.Waiting Lounge

11.Private Consultation

12.Medical Check Up
Services

13.Clinic Rooms (13)

14.Monitoring Station

15.Community Training Hub

16.Theater & Auditorium

17.Indoor Gym

PUBLIC AND IMMEDIATE CARE

CORRIDOR (=
W

. LANDSCAPE N2




MARIPOSA 2.0

@ HEALTH-BIZ CENTER
2nd FLOOR PLAN

1.Drop Off

2.Reception
. N 3.Courtyard
4.Concierge
5.Waiting Lounge
6.Cafe & Restaurant
7.Pharmacy & Retail
8.Administration
9.Emergency Response
10.Waiting Lounge
11.Private Consultation
12.Medical Check Up Services
13.Clinic Rooms
14.Monitoring Station
15.Library
16.Theater Hall
17.Multi Function Room

COMMUNITY, EDUCATION, AND WELLNESS

CORRIDOR

’ LANDSCAPE




Bl MARIPOSA 2.0

22 SPORT CENTER
GROUND FLOOR PLAN

1.Drop Off

2.Futsal

3.Lounge

4.Bowling

5.Squash

6.Shower

7.Locker Room & Toilet
8.Poundfit & Aerobics
9.Rooftop Garden
10.MMA

11.Virtual Sports
12.Gymnastics & Calisthenics

COMMUNITY, SPORTS, & GAME

CORRIDOR

. LANDSCAPE




Bl MARIPOSA 2.0

& sPORT CENTER
1st FLOOR PLAN

1.Drop Off o
2.Futsal ;
3.Lounge £
4.Bowling ' e
5.Squash /

6.Shower

7.Locker Room & Toilet
8.Poundfit & Aerobics
9.Rooftop Garden
10.MMA

11.Virtual Sports
12.Gymnastics & Calisthenics

2

CORRIDOR

COMMUNITY, SPORTS, & GAME ' O

LANDSCAPE




Bl MARIPOSA 2.0

2 SPORT CENTER

2"d FLOOR PLAN

1.Drop Off _ =
2.Futsal [y

3.Lounge £ g

4.Bowling W ( m
5.Squash

6.Shower o

7.Locker Room & Toilet

8.Poundfit & Aerobics AY ) .
9.Rooftop Garden i "
10.MMA

11.Virtual Sports
12.Gymnastics & Calisthenics

&

g

COMMUNITY, SPORTS, & GAME [ %=
o \
CORRIDOR L B e

LANDSCAPE e




Bl MARIPOSA 2.0

& sPORT CENTER
3rd FLOOR PLAN

1.Drop Off
2.Futsal
3.Lounge

4.Bowling ‘

5.Sguash i @
6.Shower

7.Locker Room & Toilet

8.Poundfit & Aerobics \ ——
9.Rooftop Garden / o
10.MMA ! ,
11.Virtual Sports 17 I
12.Gymnastics & Calisthenics By Lrss

PUBLIC AND IMMEDIATE CARE |

CORRIDOR ‘ = O
LANDSCAPE e




Bl MARIPOSA 2.0

Y cuiNnic
1st FLOOR PLAN

1.Drop Off

2.Lobby & Reception
3.Gym Lounge
4.0rthopedic Clinic
5.Rehab Clinic

6.Neuro Clinic
7.Cardiac Clinic
8.Stemcell Clinic

9.Spa

PUBLIC AND IMMEDIATE CARE

. CORRIDOR

LANDSCAPE




Bl MARIPOSA 2.0

Y cLiNnie
2nd FLOOR PLAN

1.Drop Off

2.Lobby & Reception
3.Gym

4.0rthopedic Clinic
5.Rehab Clinic
6.Neuro Clinic
7.Cardiac Clinic
8.Stemcell Clinic

9.Spa

PUBLIC AND IMMEDIATE CARE

. CORRIDOR
. LANDSCAPE




B MARIPOSA 2.0

Y cuiNnic
3th FLOOR PLAN

1.Drop Off

2.Lobby & Reception
3.Gym
4.0rthopedic Clinic
5.Rehab Clinic
6.Neuro Clinic
7.Cardiac Clinic
8.Stemcell Clinic
9.Spa

PUBLIC AND IMMEDIATE CARE

. CORRIDOR
. LANDSCAPE




Bl MARIPOSA 2.0

Y cuinic
4th FLOOR PLAN

1.Drop Off

2.Lobby & Reception
3.Gym
4.0rthopedic Clinic
5.Rehab Clinic
6.Neuro Clinic
7.Cardiac Clinic
8.Stemcell Clinic
9.Spa

PUBLIC AND IMMEDIATE CARE

. CORRIDOR
‘ LANDSCAPE




Bl MARIPOSA 2.0

g LIFESTYLE & BEAUTY CLINIC

1st FLOOR PLAN

1.Drop Off

2.Farm to Table Restaurant /
3.Cafe

4.Banobagi Aesthetic Clinic

5.Dental Aesthetic Clinic

6.Anti Aging Clinic

7.1VF Clinic

8.Child Growth Development

9.Pilates

FARM TO TABLE
RESTAURANT

PUBLIC AND IMMEDIATE CARE

CORRIDOR




Bl MARIPOSA 2.0

g LIFESTYLE & BEAUTY CLINIC

2nd FLOOR PLAN

1.Drop Off
2.Farm to Table Restaurant
3.Cafe
4.Banobagi Aesthetic Clinic
5.Dental Aesthetic Clinic
6.Anti Aging Clinic
7.IVF Clinic

8.Child Growth Development
9.Pilates

PUBLIC AND IMMEDIATE CARE

CORRIDOR

. LANDSCAPE




Bl MARIPOSA 2.0

g LIFESTYLE & BEAUTY CLINIC
3rd FLOOR PLAN

- 1.Drop Off
- 2.Farm to Table Restaurant
2 3.Cafe
N\ 4.Banobagi Aesthetic Clinic
5.Dental Aesthetic Clinic
6.Anti Aging Clinic
7.IVF Clinic
8.Child Growth Development
9.Pilates

L &

ANTI AGING
CLINIC

IVF CLINIC

PUBLIC AND IMMEDIATE CARE

CORRIDOR

. LANDSCAPE



Bl MARIPOSA 2.0

g LIFESTYLE & BEAUTY CLINIC

4th FLOOR PLAN

1.Drop Off

2.Farm to Table Restaurant
3.Cafe

4.Banobagi Aesthetic Clinic
5.Dental Aesthetic Clinic
6.Anti Aging Clinic

7.IVF Clinic

8.Child Growth Development
9.Pilates

CHILD GROWTH
DEVELOPMENT

PUBLIC AND IMMEDIATE CARE

CORRIDOR

‘ LANDSCAPE
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the golden living wellness resort

Primary
Research




Demographic Profile / AA#E 7R 7 4 —IL

Our primary research gathered insights
115+ respondents, with the majority,
70%0 from the Greater Jakarta Area

(Jabodetabek)
2 == .lq . s

...where the largest age group is 45-54
years old (45%)

The gender distribution is
evenly balanced....

50.8% | __

|
|
|
|
|
:
:
. Female | ...
|
- l
|
I
|
|
|
|

49.2% -

Male oo —:—di-i

g

=18 Yuars 2234 Yews 2544 Ymars AS-24 Years 2554 Ymars

We have spoken to potential target market to Medical Wellness Resort:
ATALALDIIILRR) = bDOBHENGE—7 v bTgEEE LE L,

Professional background & Purchasing Power

~

Furthermore, our respondents
professional background are

dominated by employees
(47.5%)
J

Range of Monthly Expenditure / B2 DX HO&EH

USD 500 — 1,000 per month
USD 1,000 — 3,000 per month

USD 5,000 — 10,000 per month

Urban-centered audience & financially
capable respondents are validating the
market potential research for Mariposa




Primary Research

The segments have surprisingly practiced Wellness Activities in routine basis
BAREZFZLIZ, ThoDET AV MIBEMICODIILRARFEEERKRL TLVS,

Growing interest in wellness program, with 64%o of . . . .

proactive mindset, where:

&

. Retreats i& Yoga 1
-.J-' z

80%0 agree that medical

check-ups are essential
R

Their motivations to do so: / &5 3 5 Ehif

_ 77 Many respondents also allocate specific
Aim to maintain health as they budget for wellness, where 51.7% allocate <
age/

s _ . IDR 1 million and 33.9% allocate IDR 1-3
FHMZERTULREZHIFILSI_LZBIET Million/month

Seek enjoyment and

relaxation / &L # &) 59— These insight suggest a health-aware,
avERDD

experience-driven market that can support
Mariposa market potential

Use wellness to relax from

working/ VT ILRREFRLTHE
M!Sy IALELELSD




Primary Research
After shown the Mariposa Resort Idea, respondents expressed high interest towards the concept.

RYRY JI—bDTATT7EREON-ER, REEEFZOI VT MIEGVEDLDERLELT,

vistor > >
a5

What are their motivations? & & ) Bt

o

Our findings indicate that 68%0f
respondents express interest in visiting

Mariposa.
=[E - e N Relaxation & Mental : : D
ﬁ%ﬁ%g%% '}': EE Z%??:fg? Refreshment Spending Quiet Relieving from
™ ahfall<d BR o vacation time Atmosphere work

- 22.9%

Agrotourism Experiences
T Y= X LK

27%0

Massage or Spa
60% TyH—T - AN
Walking or Jogging
YA —FG[SaRy

Preferred activities
reflect a blend of
light wellness and
local
experiences:




Primary Research
Furthermore, the older segment, also shows interest towards Mariposa.
ShIT, FEEBHTURYICEHKREZRLTWET,

Visitor I Older Ages ) Corporate I Investor

Our survey reveals a rising interest in 45%0 of older Motivation: Favonto Adtivifes: AC_tiVitifa‘f :
senior living where... segments show interest WEBRTITAETA

LHOFETEH. EHERITOERADOEDLIATE = R B D45%H Bk /“engagewith\ :
STWAI EMNBELMITHYELF-... RLTWS i Walking/ &+ —%>%

w

other productive

seniors”
MbDEENLTS Cycling/ 4225
BB ERXMT B

N (37.5%) y } Perceived ideal resort

ARG J— ~ERH
Why?
64%o of non-elderly

respondents show interest f N Lof \
“Appeal 0

= iE U DEIEED :
64I_‘j%17]5“|5£ D% ;]—< L TW3 mtaer?cﬁltzclll rr:eesaslth Physical & Spiritual activities
.« 4 facilities”

Good environment

MEERAILR &I T
LA RTRER DA ] Reasonable pricing
1) =X+ T IVIIA&ERE
K (440/0) J ) —RF T IVIGEHEERTE

23



Primary Research
A Focused Survey with individuals who match our target investor profile

E—TIMEERTOI7AII—BTHEANEHREL-RHRE

o <
» 4
y 4

: y

Repondents Profile / BIE& 707 1 —JL

Aged in th(?ir Monthly income East Java Domicile Eta";?:rgz‘:]f:ss“°“a'
40s / 401X IDR 100M+

From the survey, our respondents express a positive Furthermore. our survev shows that:
feedback and here are what they said about Mariposa... ' Y '

9290 of the
potential investors
expressed interest in
investing

This is highly attractive, a wellness destination
for the upper-middle class. I'm approaching
retirement, will need this and have seen similar
wellness centers abroad.

& It combines medical check-ups with health a Their interest driven by...

tourism—ideal for future-proof investment.
- 60% Location and accessibility
s 4 Health is a long-term priority—this is a —
- sustainable investment. 46% Property value growth & passive income




“Own a Wellness-Backed
Property in Indonesia’s Top
Leisure Destination—Earn
Monthly Passive Income While
Contributing to Healthy Living.”



Mariposa Integrated

Medical Wellness Resort
The golden living wellness resort

O
O

o

Location :
Klub Bunga Resort, Batu,

East Java

Development Area:

372,000 m2

Investment Value:

USD 75,000,000

Investment Indicator
IRR: 15.24% . WACC: 11.5 %
ROI 10 Years: 75%

Scheme of Partnership
USD 30,000,000 for 40%
of Ownership

Interest with Partner in :
Senior Living Industry
Pension Communities
Healthcare Industry

Rt T .,1;"'.-'.—\“.-.
indonesir 2§ 5 X3




Contact: JATIM PARK GROUP

u ﬂ Developer Name PT MEDIKA INTEGRASI KLINIK INDONESIA

JAWATIMURPARK Address JALAN PANDAN 11A, MALANG, EAST JAVA,

INDONESIA

G ROULP
Phone Number SVNE

PERSON IN CHARGE:

ARDANTYA SYAHREZA
CHAIRMAN M HEALTH
+62-811-192012



mailto:INFO@MALANGHEALTHTOURISM.ID
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